ISSN : 2349-543X

I||||I|
..

INTERNATIONAL JOURNAL OF

TRENDS IN COMMERCE —
AND ECONOMICS

Indexed by:

> Universal IMPACT FACTOR
R@AD g Crossref Impact Factor SEARCH


http://academicjournalonline.org/index.php/ijtce/issue/archive

International journal of trends in commerce and economics ISSN: 2349-543X VOL. 11. Issue 1
http://academicjournalonline.org/index.php/ijtce/issue/archive
Editorial Team

Professor Ruth Aguilera

D'Amore-McKim School of Business, Northeastern University- USA
Professor Herman Aguinis

George Washington University School of Business- USA

Professor Pat Auger

Melbourne Business School- Australia

Professor Pratima Bansal

Ivey Business School, Western University- Canada

Professor Michael Barnett

Rutgers University Newark Business School- USA

Russell W. Belk

Schulich School of Business, York University, Canada

Professor Gordon Clark

Oxford University- UK

Professor Jonathan Doh

Villanova University- USA

Professor Giana Eckhardt

Royal Holloway University of London- UK

Professor Jeffrey Harrison

University of Richmond- USA

Professor Stuart Hart

Cornell University- USA

Professor Michael Hiscox

Harvard University- USA

Professor Ans Kolk

University of Amsterdam- Netherlands

Professor Ted London

Michigan Ross School of Business- USA

Professor Jeff Malpas

University of Tasmania- Australia

Professor Anita McGahan

University of Toronto- Canada

Professor Joachim Schwalbach

Humboldt University- Germany

RAHIMOV HASAN ABDUSAIDOVICH Samarkand Institute of Economics and Service
Ernazarov Ortik Eshnazarovich Samarkand State University.
Mirjalilova Dildora Shukhratovna Tashkent Institute of Architecture and Civil Engineering
Turdiev Abdullo Sagdullaevich Tashkent Institute of Architecture and Civil Engineering
Professor Donald Siegel

Arizona State University- USA

Professor Craig Smith

INSEAD- France

Professor Tom Sorrell

University of Warwick- UK

Professor David Vogel

University of California at Berkeley- USA

Professor Richard Wilk

Indiana University Bloomington- USA

Professor Cynthia Williams

York University- Canada

Professor Maurizio Zollo

Bocconi University and Sloan School MIT- Italy and USA
Yakubova Shamshinur Shuhratovna Karshi State University

10/25 Thamotharan Street, Arisipalayam, Salem, India

Principal Contact

Academic Journal Online

info@academicjournalonline.org



http://academicjournalonline.org/index.php/ijtce/issue/archive
mailto:info@academicjournalonline.org

International journal of trends in commerce and economics ISSN: 2349-543X VOL. 11. Issue 1
http://academicjournalonline.org/index.php/ijtce/issue/archive
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Abstract--- We have analyzed some of the advantages and disadvantages of e-
commerce in our country and around the world, and expressed our views on them in
this article.

Keywords--- Electronic Economy, Electronic Field, Electronic Trading Platform,
Auction, Electronic Trade.

I. INTRODUCTION

Trade, this term is widely used, is the basis of market relations. In the current
era of globalization, no economy can exist without trade. The trading process of the
21st century is e-commerce, which takes place in the "Electronic Field". It is no
coincidence that in the "Address" of President Sh.M.Mirziyoev to the Oliy Majlis on
December 22, 2017, it is necessary to focus on the electronic economy and establish a
single procedure for allocating land plots, including for entrepreneurs, through
electronic auctions and auctions on the Internet.

To this end, from 2018, an electronic system for the sale of state assets through
electronic trading platforms will be created. It is obvious that e-economy is very
important for us to accelerate the integration of Uzbekistan's economy into the
rapidly developing world economy. This is very important for us, given that 90% of
the assets in the global financial market are in electronic form.

In our article, we want to focus on the current state of e-commerce and some of
its problems, as well as the emergence of new perspectives in the field of trade.

Il. LITERATURE REVIEW

The following scholars have considered the importance of electronic trade in
the age of digital economy in their research: Blinov D.V., Voronina A.A., lgishev
K.A., Narmatov N.S., Naroznikov N.K., Okyulov O.0., Sartania G.E., Filyushchenko
L.l., Shablova E.G. [1], Barinov K.K., Naroznikov N.K. [2], Mirzaev Q.J., Pardaev
M.Q. [3], Prischepa S.Y. [4].

I11. RESEARCH METHODOLOGY

In this research, we used of methods of logical analysis and synthesis,
grouping, comparative and structural analysis, abstraction, factor analysis, induction
and deduction.
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IV. ANALYSIS AND RESULTS

There are many e-commerce sites in the world today. Aliekspress, E-bay and
other worldwide trading sites each have their own unique trading style. These firms
are distinguished only by their involvement in e-commerce. But the big companies in
the world have their own websites and they sell exactly their products through their
sites.

There are also sites for e-commerce in Uzbekistan, OLX.uz, Avtobor, Uybor,
which are unique in that they sell on the Internet. Of these, only the site OLX.uz is an
electronic market, where you can find many goods. It is much easier to sell and buy
goods on this site.

We would like to introduce some of these conveniences:

> In e-commerce, both the buyer and the seller can conduct sales processes
without leaving their homes.

»  Ease of advertising the product, as well as free for the seller.

»  Plenty of choice for customers.

> In general, a reduction in transaction costs.

But just as everything has advantages and disadvantages, e-commerce also has
some disadvantages:

These are:

»  The supply of purchased goods is not perfectly organized.

»  The complexity of the payment system puts sellers in a difficult position.

> Irregular pricing of goods for sale on the sites makes it confusing for
buyers.

»  The payment system is not specified in one currency.

Even if you want to buy a particular product first, you will need to arrange a
meeting with the owner of that product by phone or email, which will again lead to
the appearance of a simple sale. However, you use e-commerce to save time and
money spent on meeting. So, to solve this problem, it is necessary either to conclude
a contract with the postal communication system, or to form a certain logistics
system, or to conclude a contract with an existing logistics company. Only then will
sellers and buyers fully feel the convenience of e-commerce.

As mentioned above, having an e-commerce should serve to save users time
and money. But now the seller and the buyer meet and agree on the price of the goods
and make the payment directly. What if they don’t have time for that? What if they
live far from each other? which means a lot of time and money spent. So, we think
that the site should open its own transit account and allow users to use it. In this case,
after payment by the buyer, the seller will be able to withdraw their funds in any form
from the bank's branches through a special identification number provided by the site
operators. In this case, neither the seller nor the buyer spends too much time and
money. Conversely, the site can earn extra commission.

If you look at the prices of some of the goods listed on the site, you will feel a
situation that is difficult to understand. Let's say the product is in good condition and
the price is much lower. In this case, the buyer may either think that the product is
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invalid, or that there is a problem with the documentation in the product. In some
goods, on the contrary, the price is the same as the new one, although the product is
said to have been used. Material and moral obsolescence of the product is not
calculated. So, what we are going to offer now is that today there is an innovative
cadastral program that calculates the approximate price of a commodity based on the
parameters entered and taking into account its current price. We believe that the
introduction of a similar innovative pricing system in e-commerce will ensure that the
price of goods is realistic. In turn, this will be a very important factor in attracting
buyers.

Another point we need to make is that these prices are not in the same currency
system. Let's say the product is acceptable, but the price is simple numbers,
sometimes in Uzbek soums and sometimes in foreign currency. In this case, the buyer
Is hesitant.

V. CONCLUSION/RECOMMENDATIONS

In short, the reason is that numbers earn different amounts in different
currencies. Therefore, setting the price of goods on the site in the exact currency
ensures that buyers have a clear idea. We would have suggested a cryptocurrency that
Is very much in shape right now. This will increase the profitability of the site.

While the above suggestions are far from perfect, we want to create e-
commerce as well as more convenience for users.
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